
 



 

 

1. Industry Overview 

The handkerchief manufacturing industry in India is a segment within the broader textile 

and apparel sector. Historically, handkerchiefs have been essential items in personal hygiene, 

fashion, and as promotional products. While their usage for personal hygiene has somewhat 

declined due to the rise of disposable tissues, handkerchiefs continue to hold cultural and 

fashion significance, particularly in the luxury segment, corporate gifting, and eco-friendly 

markets. 

The demand for handkerchiefs is driven by the need for quality, premium fabrics, fashion 

trends, and customization. Additionally, eco-conscious consumers are opting for 

handkerchiefs as a sustainable alternative to disposable tissues, further boosting market 

potential. 

 

2. Market Size and Growth 

 Current Market Size: 

The handkerchief manufacturing market in India was valued at INR 1,000 crore 

(approx. $120 million) in 2023, with projections for growth at a CAGR of 5-6% 

through 2028. 

 Factors Influencing Growth: 

o Rising Disposable Incomes: In urban areas, the growing middle class with 

higher disposable incomes is willing to spend more on premium quality, 

branded handkerchiefs. 

o Fashion & Lifestyle Changes: Handkerchiefs are becoming increasingly 

associated with personal style, especially in urban fashion. High-quality 

fabrics, such as silk, cotton, and linen, is preferred for formal events, 

weddings, and other occasions. 

o Corporate & Promotional Use: Custom-printed handkerchiefs with logos 

and messages are widely used in the corporate gifting sector for events, 

conferences, and business promotions. 



o Eco-Friendly Trend: The demand for sustainable, organic, and reusable 

handkerchiefs is increasing, especially among environmentally conscious 

consumers who prefer organic cotton or bamboo over synthetic fibers. 

 

3. Key Market Drivers 

1. Changing Fashion Trends: 

o Luxury Segment: The demand for premium, designer handkerchiefs is 

growing. They are increasingly seen as fashion accessories rather than just 

functional items. Handkerchiefs made from silk, linen, and premium 

cotton are becoming fashionable, especially among men who want to 

complement their formal attire. 

o Personalization: Consumers are increasingly opting for customized 

handkerchiefs that carry their initials, monograms, or logos. Personalized 

handkerchiefs are gaining popularity for gifting and corporate purposes. 

2. Corporate and Promotional Use: 

o Corporate Gifting: Businesses in India, particularly in sectors such as 

banking, hospitality, and retail, use handkerchiefs as gifts for clients and 

employees. This segment continues to be a significant driver of demand for 

bulk orders, especially custom-branded products. 

o Promotional Products: Handkerchiefs with logos or advertisements are 

commonly used in promotional campaigns. They serve as affordable yet 

effective marketing tools for brands looking to increase visibility. 

3. Eco-Friendly Alternatives: 

o Sustainability: There is a growing trend toward sustainability in the 

handkerchief market, with increasing consumer preference for biodegradable 

and organic fabrics such as organic cotton, bamboo, and hemp. These eco-

friendly materials appeal to consumers looking for alternatives to disposable 

tissues and products made from synthetic materials. 

o Reusable Products: As part of the broader zero-waste movement, consumers 

are becoming more conscious of their environmental impact and are shifting 

towards reusable handkerchiefs as part of their daily routines. 



 

4. Rising Disposable Incomes: 

o With increased urbanization and the growth of the middle class in India, 

consumers have more disposable income, allowing them to purchase higher-

end handkerchiefs made from quality materials. This shift is seen in metro 

cities like Mumbai, Delhi, Bangalore, and Hyderabad, where handkerchiefs 

are increasingly seen as fashion accessories. 

 

4. Market Segmentation 

The handkerchief market in India can be segmented into various categories based on product 

type, fabric type, and distribution channels: 

1. By Product Type: 

o Men’s Handkerchiefs: These constitute the largest portion of the market, 

made primarily from cotton or linen fabrics. They are usually simple, plain, or 

striped designs, though premium versions may feature embroidery or 

monogramming. 

o Women’s Handkerchiefs: Often more decorative and elaborate, these 

handkerchiefs are made from silk, cotton, or lace fabrics and may feature 

floral designs, embroidery, or intricate patterns. 

o Kids’ Handkerchiefs: These are designed with colourful, fun prints like 

cartoons, animals, or shapes, typically made from soft cotton for comfort. 

o Custom-Printed Handkerchiefs: Used primarily in corporate gifting and 

promotional campaigns, these handkerchiefs feature logos, messages, or 

designs printed on them. 

2. By Fabric Type: 

o Cotton: The most commonly used fabric for handkerchiefs due to its 

breathability and softness. It is used for both everyday and premium 

products. 

o Linen: A luxury fabric often used in formal or high-end handkerchiefs. 



o Silk: Typically used for premium or formal occasions, silk handkerchiefs are 

highly sought after for their elegance. 

o Bamboo, Hemp, and Other Eco-Friendly Fabrics: These are gaining 

popularity among eco-conscious consumers looking for sustainable 

alternatives. 

3. By Distribution Channel: 

o Offline Retail: Traditional retail outlets, such as department stores and small 

boutiques, still account for a large portion of the market, particularly for 

premium handkerchiefs. 

o Online Retail: With the rise of e-commerce platforms like Amazon, Flipkart, 

and niche fashion sites, online retail is increasingly becoming a dominant 

sales channel for handkerchiefs, especially in metro cities. 

o Corporate Sales: Bulk orders for corporate gifting and promotional products 

continue to be a significant segment of the market. 

 

5. Key Challenges 

1. Competition from Disposable Alternatives: 

o Disposable tissues are often seen as more convenient than handkerchiefs, 

especially in urban areas. This poses a challenge for handkerchief 

manufacturers, as consumers increasingly opt for tissues for hygiene and 

convenience. 

2. Price Sensitivity: 

o While premium handkerchiefs are gaining traction, a large segment of the 

market, especially in rural areas, remains price-sensitive. Many consumers 

opt for lower-cost alternatives, particularly in the unorganized sector, where 

cheaper synthetic materials are used. 

3. Raw Material Costs: 

o The fluctuating prices of raw materials like cotton and silk can impact 

production costs. Global supply chain disruptions, as seen during the COVID-

19 pandemic, can also cause challenges for manufacturers. 

 



 

4. Shifting Consumer Habits: 

o The growing trend of single-use and disposable products has led to a decline 

in the habitual use of handkerchiefs, particularly in younger demographics 

who are accustomed to tissues or wipes. 

 

6. Competitive Landscape 

1. Major Players: 

o Raymond: Known for offering high-quality cotton and linen handkerchiefs, 

especially in the premium segment. 

o Fabindia: A leader in eco-friendly products, offering organic cotton and 

handwoven handkerchiefs. 

o Amazon Basics: Offers affordable, everyday handkerchiefs with basic designs 

for budget-conscious consumers. 

o Kashmir Loom: Specializes in high-end, luxury handkerchiefs made from 

silk and other fine materials. 

2. Emerging Trends: 

o Customization: Many brands are offering personalized handkerchiefs with 

embroidery, initials, or logos, catering to the luxury and corporate gifting 

markets. 

o Sustainability: With a shift toward eco-friendly practices, brands are focusing 

on organic cotton and recycled fabrics for their products. 

 

7. Future Outlook 

 Market Growth: 

The handkerchief market is expected to continue growing at a steady pace due to 

increasing demand for both fashionable and sustainable products. Eco-friendly and 

customized handkerchiefs will drive much of the growth. 



 Sustainability and Eco-Friendly Trends: 

As environmental concerns continue to grow, demand for biodegradable and 

reusable handkerchiefs made from organic materials will rise. Manufacturers will 

focus on adopting sustainable manufacturing processes and natural fibers. 

 E-commerce and Corporate Gifting: 

Online retail will play an increasingly important role, and the corporate gifting 

market will continue to drive bulk demand, especially for custom-printed products. 

 

8. Conclusion 

The handkerchief manufacturing industry in India is positioned for steady growth, fueled 

by increasing fashion-consciousness, corporate gifting, and sustainability trends. 

Businesses focusing on premium quality, customization, and eco-friendly alternatives will 

likely capture a significant share of the market. Online retail and the growing demand for 

personalized and luxury handkerchiefs will continue to drive innovation and expansion in 

this market. 
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